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PABOYASA NPOrPAMMA YYEEHOU OAUCLMMIINHDI

B1.B.1B.09.02 lNpodeccnoHanbHas 3KOHOMUYeCcKasd TEPMUHONOMNSA Ha aHTTTMACKOM
A3blKe

1. Kog 1 HaumeHoBaHMe HanpaBreHUsa NoAroToBkKu/cneyuanbHOCTMU:
38.03.01 «OKOHOMMKa»

2. NMpocdhnnb nogrotoBku/cneymanusauumn: «MupoBasi SKOHOMMKaY
3. Keanudumkaumsa (cteneHb) BbiNnyCKHUKA: Dakanasp
4. dopma obpa3oBaHUA: O4Has

5. Kacheppa, oTBevarwLan 3a peanmsaumo AUCLUNIIUHDI:
Me>xayHapo4HOW 9KOHOMWKN N BHELLIHEAKOHOMUYECKOWN OeATENbHOCTH

6. CoctaButenu nporpammbl: CemeHoBa Ornbra AnekcaHgpoBHa, npenogasaTtesib

7. PekomeHaoBaHa:
HMC dakynbTeTa mexayHapoaHbiX OTHowweHu npoTokon Ne3 ot 19.03.2025 r.

8. YuebHbIn roa: 2028 — 2029 CewmecTp(-bl): 8

9. Llenu n 3apaum y4ye6HON ANCLUMUNNUHDI:

Lenb OUCLUUNNUHBI: ABnsdeTcH dopmupoBaHue KOMMYHUKaTUBHOWN,
npodeccnoHanbHON U COLMOKYNbTYPHON KOMNETEHUUN B UCMONb30BaHUU @HTIMNCKOro
A3blKa.

OcHOBHbIMU 3a0avYamMu y4eOHOW AUCLUUNNUHBbI ABNSAIOTCS:
— 0CBOUTb Oby4Yarwmmmucsa pabouyro TEPMUHONOTUIO;
— cdopmMmupoBaTb y 00y4aloLNXCA YCTONYNBBIE PEYEBLIE YMEHUS;
— pasBuTb y 0byyaroLmMxcs aHanm3 KOMMYHUKATUBHBIX CTUNEN 00LLEeHMS.



10. MecTo y4yebHOM aucuunnuHbl B cTpykType OOI: gucumnnunHa oTHOCUTCA K BrIoKy
B1 yyebHoro nnaHa, BkrnoYeHa B ero BapnaTuBHYIO YacTb, SIBNAETCS KypcoM No Bbibopy

11. MnaHupyemble pe3ynbTaTbl O00y4YeHUs NO AucuunnuHe/Moayno (3HaHUSA,
YMeHUSAl, HaBblku1), COOTHECEHHble C MMaHUpyeMbiMU pe3yribTaTaMu OCBOEHUS
obpa3oBaTenbHOM NporpamMmbl (KOMNETEHLMAMU BbINYCKHUKOB):

Kog HasBaHne Kog WNHavkaTop (bl) MnaHnpyemsble
KoMneTeHumm (bl) pesynbTatbl 06y4YeHus
MNK-3 | CnocobeH Ha ocHoee | MK-3.1 | NMpoBoaut 3HaTb:
aencTayowlen npaBoBYy0 — OCHOBHble
MeXayHapoaHON noaroToBKY K BO3MOXHOCTU
HOPMaTUBHO-NPaBOBOM 3aKNYEHNIO BNageHus
6asbl obecneunTtb BHELLHETOProBOro KynbTypoWn
npaBoBoOe KOHTpakTa. AHINIMNCKON peyn
COrnpoBOXaeHue n KynbTypown
BHELLHE3KOHOMMYECKOM peyvyeBoro
AEeATeNnbHOCTH noseaeHus
opraHusauum, — chneumanbHyto
AOKYMEHTarnbHOro TEPMUHOMOIIO
odopmMneHust Ha aHrIMMCKoM
BHELLUHETOProBbIX A3bIKe,
CAENoK, TpaHCMNOpTHO- Ncnonb3yemMyio B
NOrNCTUYECKOro TeKcTax
obecneyeHns 9KOHOMWNYECKOro
NpoaBMXEHNS n HanpaBneHus
peanu3auuu TOBapoB U YmMeTb:
ycnyr Ha BHELUHNX — BECTU YCTHYHO U
PbIHKaX. NMUCbMEHHYHO
npodgeccnoHarnb
HYHO
KOMMYHUMKaLMIO
Ha WHOCTpPaHHOM
A3bIKE.
MK-3.4 | ConpoBoxagaeT YmeTb:
NCNOJSTHEHNE — MOHUMaTb
06a3aTenbCTB Mo coaepxaHue
BHELLHETOProBOMY NPOYMUTAHHOIO
KOHTpakTy. mMaTepuana n
nepegasatb
NONyYeHHyH
nHdopMauuo Ha
PYyCCKOM n
WHOCTPaHHOM
A3bIKax.
Brnapets:
— OCHOBHbIMM
HaBblKamMK
nepesoaa

Hay4HbIX TEKCTOB
C WHOCTpaHHOro
n Ha




WHOCTPaHHbIN
A3bIKW.

12. O6bemM gucuMninHbI B 3a4eTHbIX eauHuLax/vyac. (86 coomeemcemeuu ¢ y4ebHbIM
nnaHom) — 2/72.

dopmMa NpoMeXyTOYHON aTTecTauuu(3ayem/sKk3ameH) 3aqeT

13. Buabl yye6Homn paboThbl

TpyooemMKkoCTb
Bug yyebHon paboThl Mo cemecTpam
Bcero
7 cemecTp 8 cemecTp
AyanTopHble 3aHATUS 18 - 18
B TOM 4ymCne: - - -
neKkumm
npakTuyeckue 18 - 18
nabopaTtopHbie - - -
CamocTosaTenbHas paborta 54 - 54
dopma NpoMeXyTOHHON -
atTecTaumm
(3a4em — 0 yac. / 3K3aMeH —
_y4ac.)
WToro: 72 - 72

13.1. CopepxaHue ANCLUUNIIUHbI

Ne HanmeHoBaHue pasgena
CopepxaHue pasgena gUCUUNIIvHbI
n/n ONCUUNIINHbI
[MpakTnyeckne 3aHaATUA
OnpeneneHve MNOHATUS «MEHEeMKMEHT». PyHKUMK
MeHeaKMEHTA. OcHoBHble 3NEMEHTbI
yrnpaBneH4Yeckoro npouecca. YpoBHM M obnacTtu
1 MeHeoXMeHT MeHeaKMEHTA. OnpegneneHne NOHATUSA
«opraHusdaums». Kommepuyeckaa u HeKkomMmepueckas
opraHnsaummn. Future Continuous. WHdUHUTHKB.
CnoxHoe gononHeHne. CnoxHoe noanexatiee.
OnpegeneHne NOHATUA «CTpaTernyecknn
MEHEeIKMEHT». KOMMOHEHTHI npouecca
Ctparternyeckui cTpaTern4yeckoro MeHeaKMEHTA. 3HayeHune
2 | MEHeOXMEHT cTpaTterndeckoro  MmeHemxkmeHta.  CornacoBaHue
BpemeH.Future in the Past’. Used to/would. Second
Conditional.
basza  3HaHuW. KrnioyeBble  3HaHUSA,  YMeHud,
Heobxoanmble MeHexepy. OhbekTnBHOCTL
MacTepctBO meHegpkmeHTa. Past Perfect. KocBeHHasi peub.
3 | MeHegKMeHTa [lononHuTenbHble NpuaaToOYHbIE NPEeaIoXKEeHNA nocre
rnarona wish. lNpnpgaTtoyHble cpaBHEHUS C coo3amMu
as if/as though
YnpaBneH4yeckas JesATenbHOCTb. 30HbI
4 | PaboTta komnaHuu -
OTBETCTBEHHOCTM B yMNpaBfeHun opraHusaumen.




KopnopatueHas kynbtypa. CTpyKkTypa KOMMaHUW.
Nctopusa komnaHuu. UHTepHeT. E-mail nepenucka.
ObobLwatouiee NOBTOPEHME rpaMmmaTU4ecKoro

maTtepuana. Present Simple and Present Continuous.
Time expressions.

ATUKeT AenoBoro
obLweHuns

PasButne koHTakToB. KynbTypa BeaeHua GusHeca B
pasHblx cTpaHax. Pabota B konnektuee. Bugbl
penosbix  nuceMm.  O6oOuwatollee  MNOBTOpPEHUE
rpammaTumyeckoro martepuana. Present Perfect and
Past Simple. Describing habits and customs.
Countable and uncountable nouns. Expressions of
guantity. .

YnpasneHue
4YesioBe4YeCKMMHn
pecypcamm

MepenogrotoBka kagpoB. OnucaHne o06s3aHHOCTEN
paboTHMKa. YOoBNeTBOPeHHOCTb paboTton. 3anpochl
n 3aasneHus. ObweHne no TenedoHy. ObobLyatoLlee
NnoBTOpEHne rpammMaTnyecKoro MaTepuana.
Expressing personal opinions. Comparison of
adjectives. Making suggestions

MapkeTuHr

MpoaswmxkeHne n  ceptudukaums
ToproBas spmapka. [lenoBble OTHOWEHUS W
neperoBopbl. O6ob6uwatouiee NOBTOpPEHNE
rpammartmyeckoro matepmana. Expressing purpose.
Forming questions. First Conditional.

NpPOoAyKUMK.

D,eJ'IOBbIe BCTpeE4n

BusHec-otenn. CoBellaHna no Bompocam npoaax.
Otuetbl. [logrotoBka p[oknaga W npes3eHTauumn.
Obobuwatouiee NoBTOPEHNE rpamMmmMaTn4eckoro
maTtepuana. Expressing criticism (modal perfects).
Contrasting ideas. The Passive Voice. “Too” and
“‘enough”.

HoBble TexHoMnornm n
MHHOBaALUUW.

Wcnonb3oBaHue NHTEepHeTa. Nccneposanue
OTHOWeEHMA paboTHUKOB K MHHoBauuaM. OddLiopHas
JEeATeNnbHOCTb n ayTCOPCWUHT. Obobwatouiee
NOBTOPEHWE rpammaTmyeckoro matepmana. “‘Used to”
for past actions/habits. The definite article. Reported
speech. Reporting verbs. Expressing causes.

13.2. Tembl (pasaenbl) AUCLUUNIIUHBI U BUAbI 3aHATUNA

No Bugb! 3aHsaTMI (YacoB)
| HaumeHoBaHue pasgena CamocTosTe
n/ Mpaktn | Jlabopar
ANCUMNNNHBI Jexkumn nbHas Bcero
n yeckne | OpHble
paboTa
1. MeHegpKMeHT - 2 - 6 8
5. Ctparternyeckumi i 5 ) 5 3
MEHEKMEHT
3. MacTepcTBO MEHEXKMEHTA - 2 - 6 8
4. | PaboTta komnaHum - 2 - 6 8
5. | OTukeT AenoBoro odLeHus - 2 - 6 8
6. YnpasneHune i 5 i 6 3
4YeroBeYECKMMM pecypcamm
7. | MapkeTuHr - 2 - 6 8




8. | [lenoBble BCTpe4n - 2 - 6 8
9. HoBble TexXHonoruu 7] i 5 i 6 8

MHHOBALUMN.
UTtoro: - 18 - 54 72

14. MeToauM4ecKue yKasaHus Ansi 00y4aloLWmMXcA N0 OCBOEHUIO AUCLIMMIIUHDI

[ns

OCBOEHMSI ANCUMNIMHBLI obyyarolmmes HeobxoamMmo paboTaTb C NEeKLUMOHHbIMU

MaTtepumanamm (KOHCI'IeKTaMI/I J'IeKLI,VII7I) N NpakTM4eCKMMn 3agaHundamun, pasmMelleHHbIMA

Ha

obpasoBatenbHoM nopTane https://edu.vsu.ru/, OCHOBHOM W AOMNOSIHUTENBHOMN

nuTepaTypon, BbINOMHATL 3afaHuUs Ha MNpakTUYeCKUX 3aHATUMSX M B npouecce
CaMOCTOATENbHOWM paboThl, NPONTU TEKYLLME aTTeCTaUNN.

[ononHuTenbHble MeToAMYEecKMe peKkOMeHOauMn Mo  BbIMNOSIHEHUIO NPaKTUYEeCKUX
3a[laHuK, a Takke 3aMeyvaHus no pesynbTaTam UX BbIMOSIHEHUS MOTYT pa3MeLLaTbCs Ha
noptane https://edu.vsu.ru/ B Buae wuvHAMBMAYalNbHbIX KOMMEHTapueB W dansnos
obpaTHon cBA3Kn, coobLyeHn dopymMma 1 gpyrmx NeMeHTOB 3MEKTPOHHOIO Kypca.

15. NepeyeHb OCHOBHOW U AONONHUTENLHOW NUTepaTypbl, PeCYypCOB MHTEPHET,
HeoOXoAUMBIX AN OCBOEHUA AUCLIUNIIUHDI

a) OCHOBHas nuTepaTypa:

Ne

a/n NcToYHUK
Benbunk T.A. MeToabl uccrneaoBaHnin B MEHEAXKMEHTE: y4yebHoe nocobue/ T.A
1 benbuuk.- Kemeposo, 2014.-308c.- . URL:
https://biblioclub.ru/index.php?page=book&id=278324
MapkeTuHr B oTpacnsax u cpepax geartesnibHocTu: ydebHuk : / AJ1. Abaes, B.A.
5 AnekcyHuH, M.T. lN'ypueBa n gp. ; noa pea. A.Jl. Abaesa, B.A. AnekcyHuHa, M.T.

'ypueson. — 3-e n3a., nepepab. — Mockea: Jawkos n K°, 2021. — 433 c. — URL:
https://biblioclub.ru/index.php?page=book&id=600314

0) gononHUTENbHasa NuTepaTtypa:

Ne
n/n

NcToYuHKK

N'ycngakoBa, A.B. Business English in the New Millennium : yue6Hoe nocobwe :/
A.B. lNycnsikoBa ; MockoBCKMIW Negarorn4eckuii rocygapcTBEeHHbI YHUBEPCUTET.
— MockBa : MocKoBCKMI nefarorMyecknin rocy4apCTBEHHbIM YHUBEPCUTET
(MIry), 2016. — 180 c. — URL:
https://biblioclub.ru/index.php?page=book&id=472847

Lnaxosa, B.A. AHrnnnckumn a3bik gnst akoHommctoB=English for economists :
yuyebHuk / B.A. lUnaxoea, O.H. NepacuHa, KO.A. N'epacmHa. — Mockea : [lawkoB
n K° 2020. — 296 c. : un. — (YuyebHble nsgaHusa ana 6akanaspos). — Pexum
poctyna: no nognucke. — URL:
https://biblioclub.ru/index.php?page=book&id=573197

Mastering English through Global Debate : yuebHuk / E. Talalakina, T. Brown, J.
Bown, W. Eggington. — MockBa : 3gaTenbckuin oM Bbicluen LwKonbl
3KoHOMMKM, 2017. — 191 c. — URL:
https://biblioclub.ru/index.php?page=book&id=486564

Pavlov, P.V. International business : yuebruk : / P.V. Pavlov ; KOXHbi
deaepanbHbl yHuBepcuteT. — PocToB-Ha-LoHy ; TaraHpor : KOXHblI
denepanbHbii yHuBepcuteT, 2019. — 295 c. — URL:
https://biblioclub.ru/index.php?page=book&id=577784



https://edu.vsu.ru/
https://edu.vsu.ru/
https://biblioclub.ru/index.php?page=book&id=278324
https://biblioclub.ru/index.php?page=book&id=600314
https://biblioclub.ru/index.php?page=book&id=472847
https://biblioclub.ru/index.php?page=book&id=573197
https://biblioclub.ru/index.php?page=book&id=577784

B) 6a3bl JaHHbIX, MTHPOPMALIMOHHO-CMPABOYHbIE U MOUCKOBbLIE CUCTEMbI:

Ne

NcTouHMK
n/n

7 Katanor 3HB BI'Y. — URL: https://lib.vsu.ru/

8 9OBC Us3paTtenbctBa «JlaHb» — <URL: https://e.lanbook.com

9 OBbC “YHuBepcutetckas 6ubnmoreka Online» — <URL: http://biblioclub.ru

10 | OnekTpoHHbIN yHMBepcnteT— <URL: https://edu.vsu.ru

11 | 3BC KOPAWT — <URL: https://urait.ru

16. lMepeyeHb y4yebHO-meTOAMYECKOro obecne4vyeHusi ANA CaMOCTOATENbHOMU
paboThbl

Ne

NcToYHMK
n/n

12 | KoHcnekTbl nekumin, pasmMelleHHble Ha https://edu.vsu.ru/

13 | 3agaHusa ans NpakTUYeCcKUX 3aHATUI, pasmeLlleHHble Ha https://edu.vsu.ru/

17. UHdbopMmaLMOHHbIE TEXHONOIMKU, UCMNOSNb3yeMble ONA peanu3auuum y4ebHoun
OUCUMNMUHBLI, BKIO4YaAa MnporpamMmMHoe obecneyeHne U MHGPOPMaLMOHHO-
CrpaBoOYHble CUCTEeMbI (NMpU He06Xo0ANMOCTH)

- OUCUMNNMHA peanu3yeTcs C NPUMEHEHWEM 3IEMEHTOB 3MEKTPOHHOro oby4yeHus u
ANCTaHUMOHHbIX  obpasoBaTenbHbix  TexHonormn  (QOuOOT)  («OneKTPOHHbIN
yHuBepcuteT» https://edu.vsu.ru ).

- NMporpammHoe obecneveHne

lMporpammHoe obecneyeHne
Office Standard 2019 Single OLV NL Each AcademicEdition Additional Product,
Win Pro 10 32-bit/64-bit Al Lng PK Lic Online DwnLd NR
"Microsoft Access 2019

(Single OLV NL Each AcademicEdition Addi-tional Product )"

HeunckniounteneHble npaBa Ha MO Dr. Web Enterprise Security Suite KomnnekcHas
3awmta Dr. Web Desktop Security Suite

18. MaTtepmanbHO-TexHU4Yeckoe obecnevyeHme AUCLUUNIUHDI:
CneuunanunsnpoBaHHas mebenb, NPOeKTop, HOYTOYK, aKpaH



https://lib.vsu.ru/
https://e.lanbook.com/
http://biblioclub.ru/
https://edu.vsu.ru/
https://urait.ru/
https://edu.vsu.ru/
https://edu.vsu.ru/
https://edu.vsu.ru/

19. PoHA OLLEHOYHbIX CPeaCTB:

19.1 NepeyeHb KOMMNETEHLIMN C YKa3aHMeM 3TanoB )OpMUPOBaHUA U

nnaHupyeMbix pe3ynbTaToB 00y4eHus

Kog n cogepxaHue komneteHumm [MnaHupyemble SAT1ansbl POC*
(vnn ee vactun) pe3yrnbTaTbl dopmmpoBa (cpencTBa
oby4yeHus HKA
(nokasatenu KOMNEeTeHUM | OLleHUBaHUSA
AOCTMXKEHUS n (pasgenosl | )
3a[1aHHOrO YPOBHSA | (TEMbI)
0OCBOEHUSA ANCLMNITHBI
KoMneTeHummn nnNn Moayns
nocpencTsomM N Nx
dhopmMmnpoBaHus HanMeHoBaH
3HaAHWUN, yMEHUN, ne)
HaBbIKOB)
MK-3: CnocobeH MK-3.1: 3HaTb:
Ha OCHOBe MpoBoaut — OCHOBHblE
AEenCTBYOLLEN npaBoBYO BO3MOXXHOCT
MeXayHapoaHoW noaroToBKy K n BnageHus
HOpMaTUBHO- 3aKNYEHNIO KynbTypown
npasoBon 6a3sbl BHELUHEeTOpros aHrMNNCKON
obecneunTb Oro KOHTpakTa. peun n
npaBoBoOe KynbTypown
conpoBoXaeHue peveBoro NMCbMEHHas
BHELLHE3KOHOMMYE noBeaeHus paboTa no
ckow — cneumanbHy | Tema 1-9 9KOHOMUYEC
ANeATEeNbHOCTU 0 Kou
opraHusauuu, TepMuHonor TepMuHornor
AOKyMEeHTarbHOro 1o Ha num,
odopmMIieHns aHrMMNCKOM npeseHTauu
BHELLIHETOProBbIX a3blke, n
CAEIOK, ncnonb3yem
TpaHCNOPTHO- VIO B
NIOr’McTn4eckoro TekcTax
obecneyeHus 3KOHOMMYEC
NpPOABWMXEHNS U KOro
peannsaunmn HanpaeneHu
TOBapOB 1 ycnyr .




Ha BHELUHMX YmeTb:
PbIHKaX. — BEeCTu
YCTHYIO n
NMUCbMEHHY
10 nMcbMeHHas
npodeccuo | Tema 5,7 paboTa no
HarbHY0 3KOHOMUYEC
KOMMYHMKaL, Kowm
no Ha TepMuHonor
MHOCTPAaHHO nu,
M A3bIKe. npe3eHTaum
n
MK- YmeTb:
3.4ConpoBoxa —  MOHMMaTb
aet coaepxaHue
ncnosiHeHmne NPOYNTAHHO
obsizatenscTB ro
no Martepwuana
BHELLIHETOProB n
omy nepenasatb
KOHTPaKTy. NOJSTYYEHHYIO nMcbMeHHas
NHopMauu paboTa no
0 Ha | Tema 5,7 3KOHOMMYEC
pycCKOM 1 Kowm
WHOCTPAHHO TepMUHOMOr
M SA3blKax. nu,
npeseHTaum
n
Bnapets:
— OCHOBHbIMU
HaBbIKaMWU nMcbMeHHas
nepesoga paboTta no
Hay4HbIX Tema 1-9 3KOHOMUYEC
TEKCTOB  C Kou
MHOCTPAaHHO TEPMUHOMON
ro un Ha nwu,
WHOCTpPaHHbI npe3eHTaum
N A3bIKN. n
KOHTPOJIbHA
51 paboTa
NMpomexyTo4yHasa aTrectauus KUM

* B rpadhe «®POC» B 0bga3aTenbHOM MOPSIAKE MEPEYUCraTCs OUeHOYHble cpeacTsa
TEKyLLEen N NPOMEXYTOYHOM aTTeCTaunn.




19.2 OnucaHme KpuTepuMeB M LWKanbl OLEHUBAHMA KOMMNETeHUUn (pe3ynbTaToB
oby4yeHus1) Npu NPOoMeXxyTO4YHOW aTTecTauum

1)3HaHMe  yyeBGHOro matepvana UM BrnageHWe  MOHATUMHBIM  annapaTom
npodgeccnoHanbHON 3KOHOMUYECKON TEPMUHOSOIMEN;

2)yMeHue CBs3blBaTb TEOPUIO C MPAKTUKOM;

3)yMeHne unnicTpupoBaTtb OTBET MpuMepamn, daktamu, AaHHbIMU  Hay4YHbIX
nccneaoBaHun;

4)yMeHust UCNoNb30BaTh BpeMeHa B NMMCbMEHHbIX N YCTHbIX TEKCTaXx;

5) yMeHUsa NpUMeHSTb NPOGECCUOHANBHYIO NTEKCUKY .

KpuTepun oueHnBaHUsA KoMneTeHumnm YpoBeHb Lkana oueHoK
chopmMmnpoBaHHOCTH
KOMNeTeHuuMmn

OTBeT Ha  KOHTPOJIbHO-U3MEPUTESbHbIN
maTtepuan He COOTBETCTBYeT OOHOMY M3

nepeYncrneHHbIX nokasaTtenen, HO
obyvarowmnncs pgaet npaBuiibHble OTBETHI
Ha AOMNONHUTENbHbIE BOMPOCHI.
HepoctaTo4Ho NpPOAEMOHCTPMPOBaHDI Ba3oBbI ypoBEHDb 3ayTeHo
3HaHuA B yMEHUN NPUMEHNTb
9KOHOMUYECKYHO TEPMUHOMOINI0 B
aHrNIUACKUX TEeKcTax, cogepxarcs

oTAenbHble npobrneMbl B OnpeaeneHum
MCNONb30BaHUS BPEMEH B YCTHOW peyn

OTBeT Ha  KOHTPONbHO-U3MEPUTENbHbIV
maTepuan He COOTBETCTBYET IOObIM Tpem
n3 nepeyYncrneHHbIX rnokasaTenen.
O6yuvatowmncsa AEMOHCTpUpyeT
OTPbIBOYHbIE  ()parMeHTapHble  3HaHUS, -
aonyckaeTt rpybble owmnbkn B NpUMEHEHUMU
npodeccnoHanbHON NEKCMKN He oTBevaeT
Ha AONOJIHUTENbHbIE BOMPOCHI

He 3a4yTteHo

19.3 TunoBble KOHTPONbHbIE 3a4aHNA UITU UHbIe MaTepuarnbl, HeobxoaMMble onA
OLEeHKUW 3HaHWWA, YMEHUW, HaBbIKOB U (MnM) onbiTa AEATEeNbHOCTH,
Xapakrepusyrwme atanbl OpMUPOBAHMA KOMMNETEHLUN B npouecce OCBOEHUS
obpa3oBaTesibHOM NporpamMmmbl

19.3.1 NepeyeHb BONPOCOB K 3a4eTy:
1.What can you say about management in general?
. Why does a large organization employ many managers?
. What can you say about management as process?
. Why is management an ongoing activity?
. What are the four major functions of management?
. What does planning as the management function involve?
. Which are the parts of the organizing function?
. Which function of management includes influencing others to engage in the work
behaviours necessary to reach organizational goals?
9. What is controlling aimed at?
10. What forms the basis for the managerial process?
11. Why do you think organizations are an important part of our daily lives?

O~NoO Ok~ WDN




12. What does the definition of strategic management recognize? What does the
strategic management process begin with? What does the strategic management
process include?

13. Why is strategy implementation increasingly highlighted as a distinct part of the
strategic management process?

14. Why is strategic management important to organizations?

15. What is the typical structure of a company?

16. What are the main departments of a company?

17. What the typical pieces of equipment one might find in an office?

18. How can the Internet help you in your studies?

19. What is meant by ‘marketing’?

20. How can advertising help a company increase its profits?

21. What are the main advertising techniques?

22. How do different counties run meetings?

23. What is meant by the ‘agenda’?

24. How do meetings differ in different countries?

25. What is necessary to create a positive working climate in the working team?
26. Would your choice be different when travelling on business, do you think?

27. Which three topics do you think are the best to start a conversation with a business
person you have just met?

28. Which topics is it better not to talk about?

29. How important is it for business people to have good cultural awareness?

30. Why do companies arrange teambuilding events?

MpuMep KOHTPONbHO-U3MepUTENLHOro MmaTepuana
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You are a sales representative at PW Inc. You sell Premium Widgets and receive a
standard 25% commission for every sale, in addition to your base salary of $15,000.
Last year, sales reps averaged between $18,000 and $100,000 in total compensation.
Unfortunately, overall sales and employee motivation were down last year at PW Inc.
Your task is to create an incentive plan with your coworkers and district manager to
resolve these issues. However, each of you will be adopting specifi ¢ characteristics that
will govern your behavior in the group. Remember to stay “in character” through out the
entire exercise. Each member in your group is going to behave the same way,
according to the following characteristics:



High Power Distance: You are comfortable deferring to your boss on important matters.
You respect authority and look to management to guide your actions. You value proper
etiquette and social norms of politeness.

High Uncertainty Avoidance: You are uncomfortable with ambiguity, prefer low-risk
activities, and hesitate to make major changes. You prefer the status quo and are
skeptical of new policies, unless they are highly detailed and structured. You need to
know that there is no risk involved before you will agree to a change.

19.3.2 NMncbmeHHasn paboTa N0 3IKOHOMUYECKOW TEPMUHONOIrNN
HanucaTtb nepeBoAa ¢ pycCKOro Ha aHrMMUCKUKU U C aHITTIMUCKOro Ha PyCCKUMA
Asblkax. Onpeaenutb AePUHULIMIO CroBa.

1.Acceptance —

2.CyeT, OCHOBHas eguHULA XpaHeHUs OaHHbIX B ByxranTepckom y4éTte-
3.Account balance —

4.MNornowleHne, 3axear -

5.Acquisition cost —

6.dakTnyeckne 3atpaTthbl (CE6eCTOMMOCTb)-

7.Additions —

8.CkoppeKkTnpoBaHHas BanoBas npubbinb -

9.Advances from (by) customers —

10.ABaHcCbl NOCTaBLUMKaM -

11.Amortization —

12. AKTuBbI -

13.Average cost method —

14.Bad debts —

15.banaHc (byxrantepckui 6anaHc) -

16.Bill —

19.3.3 O6pa3ey TeKkcTa ANA KOHTPOSIbHbLIX paboT
ADVERTISING SPACE

The average person not only sees over 500 advertisements every day, but is also
a walking billboard for his or her favourite brands simply by wearing their clothes,
carrying their handbags or driving their cars. But these people are not getting paid for
this free advertising. The idea of selling body space to advertise products is a growing
trend which benefits both the wearer and the company. Potential body advertisers just
choose which body part they want to lease and which company they want to advertise.
They then get a temporary tattoo which they agree to wear for a certain amount of time.
Foreheads and bald heads are very effective because you can always see them, even
in bad weather. The body advertising idea became popular when Andrew Fischer
auctioned his forehead on eBay and received a bid of $37,378 for wearing a company
logo. There are now many websites on the Internet where you can buy and sell body
space. Athletes and sports people have always earned a lot of money by wearing
branded sports clothes. Now they can earn even more with body advertising. Boxers in
particular offer a good wide space for advertising on their backs. The advantage of
tattoo advertising is that the company name or logo is in full view all through the match
and not limited to a 30 second commercial which viewers may switch off anyway. A
disadvantage is that when athletes really begin to sweat, the tattoo starts to run. In a
world where people are experiencing advertising fatigue, the real challenge for
marketing is to get people's attention. There are basically too many people selling too
many things, and many of these things we don't really need. We see advertisements
everywhere and so traditional forms of advertising are losing their effectiveness.
Innovative marketing methods such as human billboards are becoming increasingly 9



attractive because of low cost and the ability to target your audience better. Companies
now send tattoo-covered human billboards to sporting events, music festivals, beaches
or popular tourist resorts to advertise their products. Of course, some consumers may
not find this type of advertising very tasteful or they might not find the body parts on
show very attractive. It is also not possible in all parts of the world where there is no
tradition of tattoos or showing so much skin in public is taboo. Well-known big brands
such as Toyota, Vodaphone and Dunkin' Donuts have used this method: college kids
agreed to stick Dunkin' Donuts logos on their foreheads during an NCAA basketball
tournament; Toyota used body art to start a word of mouth campaign for the Scion car.
Body advertising shows that it is not necessary to spend large amounts of money to
fulfil advertising's prime goal, which is to attract attention and get people interested
enough to buy the products.

Questions

1. Why can we be called 'walking billboards'?

2. What are the consequences of the so-called 'advertising fatigue'?
3. What are the advantages of 'body advertising'?

19.3.4 Tembl npe3eHTauumn

lMepe4yeHb cTpaH

3agaHue

ABcTpanus
"epmaHus
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®paHums
Kutan

BbibpaTb cTpaHy, pacnucatb ee no
9KOHOMMYECKMM, NOSTIUTUYECKNM,
KyNbTYPHbIM KPpUTEPUAM.
Onpegenutb namepenus no M'mpty
Xodpwrene.

CWA
Poccus
Mapokko
Bpasunus
ApreHTunHa
Mekcuka
dununnuHBbI
AnoHusa

19.4. MeTogmyeckue MaTtepuanbl, onpegensiowue npoueaypbl OLEHUBAHUA
3HaHMW, YMEHWW, HaBbIKOB U (MNK) onbiTa AEATENIbHOCTU, XapaKTepu3yHLmnX
3Tanbl GOPMUPOBAHMA KOMNETEHLUN

OueHkKa 3HaHW, YMEHUIN N HaBbIKOB, XapakTepuayoLwasa aTanbl opMNpoOBaHNS
KOMMETEHUMA B paMKax W3YyYeHUs OUCLMMAMHBLI OCYLLECTBNSETCA B XOAE TEKyLen u
NPOMEXYTOYHOM aTTecTauumn.

1. MpomexyToyHas aTTectaums nNo UCUUNINHE C MNPUMEHEHUEM 3NIEKTPOHHOIO
oby4eHns, OUCTaAHUMOHHbLIX oObpasoBaTenbHbIX TexHonormi (ganee — 30, OOT)
NpoBOOUTCA B  paMKax 3fieKTPOHHOro  Kypca, pasmeweHHoro B 3IUOC
(obpasoBaTenbHbIM  nNopTan «ONEKTPOHHbIN  yHUBepcuteT BlIY» (LMS Moodle,
https://edu.vsu.ru/)).

2. lMpomexyTodHas atTecTaumsa obyyarwmxca ocyulecTBndetrca B dopme
3averTa.

3. Obyuvatowmecs, npoxoasine NPOMEXYTOYHYHO aTTecTaumio ¢ NPUMEHEHNEM
AOOT, p[omkHbl  pacnonaratb  TEXHUYECKMMW  cpeacTBaMvM U MPOrpaMMHbIM
obecneyeHnem, nossonswwmMm obecneunTtb npoueaypbl arrectaumn. Obyyarowmincs
CaMOCTOATENBHO obecneyvmBaeT BbINOSTHEHNE HEOBXOOMMBIX TEXHUYECKUX TpeboBaHui




ANA NpoBeAeHUs MPOMEXYTOYHOM aTTectauMm C MNPUMEHEHMEM AUCTAHUMOHHbIX
obpa3soBaTenbHbIX TEXHOMOIMN.

4. WpeHTndumkauma  nuyHocTM  obyvawwleroca  MNpyu  NPOXOXKAEHMM
NPOMEXYTOYHOW aTTecTtaumm obecneynmBaeTcs MOCPEACTBOM WUCMOMb30BaHUS KaXKObIM
obyvyarowmmca MHAMBMAYANbHOrO fOrMHaA U Naponst Npu BXo4e B JIMYHbIA KabuHeT,
paameLleHHbIi B QNOC obpasoBaTenbHOM OpraHm3aunu.

Mpn oueHMBaHMM MCMNOMb3YIOTCA KayeCTBEHHble LWKanbl OueHOK. Kputepum
OLEeHMBAHNA NpuBeAeHbI Bbiwwe. Mpy oueHnBaHUN NCNOMNb3YHTCA KaYeCTBEHHbIE LUKasbI
oueHok. Kputepun oueHnBaHmsa npuBeaeHb! BbiLLe.



